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S P O N S O R S H I P  T I E R S

T H E  A - C A P P  C E N T E R
The  A -CAPP  Cente r  i s  an  i ndependent ,  i n te rd i s c ip l i na r y  ev idence -

based  hub ,  whose  ac t i v i t i e s  f ocus  on  r e sea rch ,  educa t i on ,  and

out reach  des igned  to  as s i s t  i n  pro tec t ing  brands  and  produc t s  o f  a l l

i ndus t r i e s  wor ldw ide .  As  an  i ndependent  un i ve r s i t y  cente r ,  our

ope ra t i ons  a re  dependent  on  suppor t  f r om  par tne r sh ips  wi th  brand

owner s ,  gove rnment  agenc ie s ,  academics ,  and  othe r  s takeho lde r s .

The  Cente r  accept s  suppor t  th rough  g i f t s  and  sponso r sh ips  o f  i t s

va r i ous  r e sea rch ,  educa t i on ,  and  out reach  ac t i v i t i e s ,  employ ing  f i r s t

towards  spec i f i c  i n i t i a t i ve s  and  then  gene ra l l y .

AD 
SPACE

AD 
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W H A T  I S  I N C L U D E D

P L A T I N U M
S P O N S O R

$ 2 5 , 0 0 0

T I E R  A M O U N T

3  BPP  ads  th rough  the  nex t  1 2

months ;  Recogn i t i on  on  va r i ous  mate r i a l s ,

such  as  the  agenda ,    pre -event  ema i l s ,  soc i a l

med ia ,  brand ing  and  marke t ing  dur ing  the

web -based  event ,  and  our  webs i t e  wi th

recogn i t i on  to  what  t i e r  they  a re  i n .

G O L D
S P O N S O R

$ 1 0 , 0 0 0  -
$ 2 4 , 0 0 0

2  BPP  ads  th rough  the  nex t  ca lenda r

yea r ;  Recogn i t i on  on  va r i ous  mate r i a l s ,  such

as  the  agenda ,    pre -event  ema i l s ,  soc i a l

med ia ,  brand ing  and  marke t ing  dur ing  the

web -based  event ,  and  our  webs i t e  wi th

recogn i t i on  to  what  t i e r  they  a re  i n .

S I L V E R
S P O N S O R

$ 5 , 0 0 0  -
$ 9 , 9 9 9

1  BPP  ad  th rough  the  nex t  ca lenda r

yea r ;  Recogn i t i on  on  va r i ous  mate r i a l s ,  such

as  the  agenda ,    pre -event  ema i l s ,  soc i a l

med ia ,  brand ing  and  marke t ing  dur ing  the

web -based  event ,  and  our  webs i t e  wi th

recogn i t i on  to  what  t i e r  they  a re  i n .

B R O N Z E
S P O N S O R

$ 5 0 0  -
$ 4 , 9 9 9

Recogn i t i on  on  va r i ous  mate r i a l s ,  such  as

the  agenda ,    pre -event  ema i l s ,  soc i a l  media ,

brand ing  and  marke t ing  dur ing  the  web -

based  event ,  and  our  webs i t e  wi th

recogn i t i on  to  what  t i e r  they  a re  i n .



Mich igan  Sta te  Un i ve r s i t y ’ s  Cente r  f o r  Ant i -Counte r f e i t i ng  and

Produc t  Pro tec t i on  hos t s  a  spec i a l  con fe rence  on  brand

pro tec t i on  i s sues  pos t -pandemic ,  as  we  l ook  i n to  the

fu tu re .    Th i s  con fe rence  wi l l  be  o f f e red  v i r tua l l y  to  f ac i l i t a te

co l l abo ra t i ve  and  mean ing fu l  d i scus s i ons  on    s t r a teg ie s  and

i s sues  i n  brand  and  produc t  pro tec t i on  go ing  f o rwa rd  i n  the

nex t  one  to  two  yea r s .  At tendees  wi l l  have  the  oppor tun i t y  to

sha re ,  l ea rn  and  network  wi th  one  anothe r .  Un l i ke  othe r

con fe rence  hos t s ,  Mich igan  Sta te  Un i ve r s i t y  i s  not  an  as soc i a t i on

tha t  co l l ec t s  member sh ip  dues  to  prov ide  seed  money  to

suppor t  i t s  event s ,  and  we  work  to  keep  r eg i s t r a t i on  r a te s  a t  no -

cos t  o r  l owe r  than  the  i ndus t r y  ave rage  so  a l l  o rgan i za t i ons  can

a t tend .  As  a  r e su l t ,  th i s  con fe rence  wou ld  not  be  poss ib l e

w i thout  suppor t  f r om  our  par tne r s .  Add i t i ona l l y ,  un l i ke  othe r

fo r -pro f i t  ent i t i e s ,  we  do  not  o f f e r  pay - f o r - speak ing

oppor tun i t i e s .    Sponso r sh ip  does  not  gua ran tee  a  speak ing  r o l e

in  the  event .    We  eva lua te  and  dete rmine  speak ing

oppor tun i t i e s  sepa ra te  f r om  f und ing .

A B O U T  O U R  C O N F E R E N C E

E V E N T

A T T E N D A N C E

We  t yp i ca l l y  have  a round  1 50  a t tendees  a t

ou r  Brand  Pro tec t i on  St ra tegy  Summi t ,

which  i s  he ld  i n  September ,  tha t  i s  l im i ted

to  brands ,  l aw  en fo rcement ,  i n te rmed ia r i e s

and  academics .    Th i s  event  wi l l  be  open  to

anyone  i n  the  brand  pro tec t i on  commun i t y

and  we  expec t  a round  250 -300  peop le

a t tend ing  the  event s  th roughout  the  week .

A T T E N D E E

L I S T

We  t yp i ca l l y  do  not  g i ve  out  o r  se l l  our

a t tendee  l i s t s ;  howeve r ,  f r om  pr io r  event s ,  our

pa r tne r s  come  f r om  a  broad  r ange  o f

indus t r i e s  tha t  a re  dea l ing  wi th  i s sues  i n

b rand  pro tec t i on ,  as  wel l  as  par tne r s  i n  l aw

en fo rcement ,  academia ,  and  i n te rmed ia r i e s .


