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SPONSORSHIP TIERS

AMOUNT WHAT IS INCLUDED

3 BPP ads through the next 12
months; Recognition on various materials,
PLATINUM $25,000 such as the agenda, pre-event emails, social
SPONSOR ' media, branding and marketing during the
web-based event, and our website with
recognition to what tier they are in.

2 BPP ads through the next calendar
year; Recognition on various materials, such
GOoLD $10,000 - as the agenda, pre-event emails, social
SPONSOR $24,000 media, branding and marketing during the
web-based event, and our website with
recognition to what tier they are in.

1 BPP ad through the next calendar
year; Recognition on various materials, such
SILVER $5,000 - as the agenda, pre-event emails, social
SPONSOR $9,999 media, branding and marketing during the
web-based event, and our website with
recognition to what tier they are in.

Recognition on various materials, such as
BRONZE $500 - the agenda, pre-event emails, social media,

branding and marketing during the web-
DO $4,999 based event, and our website with

recognition to what tier they are in.

THE A-CAPP CENTER

The A-CAPP Center is an independent, interdisciplinary evidence-
based hub, whose activities focus on research, education, and

outreach designed to assist in protecting brands and products of all
industries worldwide. As an independent university center, our
operations are dependent on support from partnerships with brand
owners, government agencies, academics, and other stakeholders.
The Center accepts support through gifts and sponsorships of its
various research, education, and outreach activities, employing first
towards specific initiatives and then generally.




ABOUT OUR CONFERENCE

Michigan State University's Center for Anti-Counterfeiting and
Product Protection hosts a special conference on brand
protection issues post-pandemic, as we look into the

future. This conference will be offered virtually to facilitate
collaborative and meaningful discussions on strategies and
issues in brand and product protection going forward in the
next one to two years. Attendees will have the opportunity to
share, learn and network with one another. Unlike other
conference hosts, Michigan State University is not an association
that collects membership dues to provide seed money to
support its events, and we work to keep registration rates at no-
cost or lower than the industry average so all organizations can
attend. As a result, this conference would not be possible
without support from our partners. Additionally, unlike other
for-profit entities, we do not offer pay-for-speaking
opportunities. Sponsorship does not guarantee a speaking role
in the event. We evaluate and determine speaking
opportunities separate from funding.

We typically have around 150 attendees at
our Brand Protection Strategy Summit, EVENT
which is held in September, that is limited
to brands, law enforcement, intermediaries ATTEN DANBE

and academics. This event will be open to
anyone in the brand protection community
and we expect around 250-300 people

attending the events throughout the week.

We typically do not give out or sell our

ATT E N D E E attendee lists; however, from prior events, our
partners come from a broad range of

I-I ST industries that are dealing with issues in
brand protection, as well as partners in law

enforcement, academia, and intermediaries.



